How Rejection Breeds Creativity by David Burkus
 In 2006, Stefani Germanotta had hit a turning point in her career. She had quit a rigorous musical theatre program at an elite college to focus on her musical passion and, after a year of hard work and little income, had signed a deal with Def Jam records.  But this promise wouldn’t last. Just three months after signing, Def Jam changed its mind about Stefani’s unusual style and released her from her contract.
Rejected, Stefani went back the drawing board, working in clubs and experimenting with new performers and new influences. These experiments produced a new sound that was drawing positive attention from critics and fans. Within a year, there was another offer; this one from Interscope Records. Nearly two years after her initial rejection, Stefani was finally able to introduce her sound and herself to the world – as Lady Gaga.
Rejection happens and, when it does, how we respond to it matters. Lady Gaga responded by experimenting with new influences and making her sound more unique. Just as Gaga experienced, recent research suggests that when most of us experience rejection, it can actually enhance our creativity, depending on how we respond to it.
In a series of experiments, researchers led by Sharon Kim of Johns Hopkins University sought to examine the impact of rejection on individuals’ creative output. In the first experiment, participants were given a series of personality questions and told they would be considered for participation in several group exercises in the future.
Rejection happens and, when it does, how we respond to it matters.
When the participants returned to the laboratory a week later, some of them were asked to complete a few tasks before joining their group (inclusion), others were told that the none of the groups had chosen them and they would need to complete their tasks independently (rejection).
The tasks in the experiment were a series of rapid associative tests (RAT), a common measurement of divergent thinking. A RAT question works by presenting three seemingly unrelated words (e.g. fish, mine, and rush) and asking participants to think of a single word that can be added to all three to create a meaningful term (e.g. gold; goldfish, gold mine, gold rush). The RAT question is a useful measurement because it requires both elements of creative thinking: novelty and usefulness.
When they calculated the results, the researchers found that “rejected” participants significantly outperformed those that were included in a group. But that wasn’t all the researchers found. Embedded in the personality questions was a measurement of how individualistic or collective participants viewed themselves (called independent or dependent self-concept). Those who had test results that labeled them as independent showed even greater gains in creativity after feeling rejection. Consider the difference between those who respond to rejection by sulking versus those who respond by rollingup their sleeves and thinking “I’ll show them.”
Those who had test results that labeled them as independent showed even greater gains in creativity after feeling rejection.
The researchers wanted to know if this independent self-concept could be manipulated. Could people be put into a mindset that dealt with rejection in a way that enhanced their creative output? To answer this, they reran their experiment with a slight tweak. Instead of embedding the self-concept measurement in their personality questions and examining correlations afterward, participants’ self concept was altered or “primed” through a simple activity designed to focus participants either on themselves or on how they fit into a larger group. Remarkably, even a task as small as circling the singular “I” or plural “we” pronouns in a story was enough to alter their self-concept and affect their response to rejection.
As they expected, participants primed with an independent self-concept solved significantly more RAT problems following rejection than those primed to think collectively. The results were conclusive: rejection breeds creativity, especially for those who consider themselves highly independent. In final a follow-up study, the researchers found the same trend using a different measurement of creativity.
Taken together, these experiments hold interesting implications for responding to rejection. While it is never a comfortable experience, the feelings of rejection can actually help us access our more creative selves. Free from the expectations of group norms, we can push the limits of novelty. Moreover, we can enhance that ability by changing the way we respond to rejection. Instead of dwelling too much on the pain of being turned down or turned aside, consider the freedom you now have to explore new possibilities and less mainstream options.
Feelings of rejection can actually help us access our more creative selves.
Being rejected is often a statement that you (or your ideas) are too far from the current mainstream to be considered safe or comfortable. This could actually be a good thing. You’re ahead of your time. While the group or client may not believe they need you right away, the world probably does. If you’re too far from the mainstream, you could be the one pushing progress forward.
Consider how Lady Gaga’s work was too unique for Def Jam, but was an international hit just two years later with Interscope. Decades before Gaga, George Bernard Shaw, the Nobel Prize winning writer, weighed in on the same phenomenon, saying “The reasonable man adapts himself to the conditions that surround him. The unreasonable man adapts surrounding conditions to himself. Therefore, all progress depends on the unreasonable man.” DAVID BURKUS
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– divergent: following paths or courses that become increasingly different or separate



A summary is condensed version of a larger reading.  A summary is not a rewrite of the original piece and does not have to be long nor should it be long.  To write a summary, use your own words to express briefly the main idea and relevant details of the piece you have read.   Your purpose in writing the summary is to give the basic ideas of the original reading.  What was it about and what did the author want to communicate? 
While reading the original work, take note of what or who is the focus and ask the usual questions that reporters use: Who? What? When? Where? Why? How?  Using these questions to examine what you are reading can help you to write the summary.
Sometimes, the central idea of the piece is stated in the introduction or first paragraph, and the supporting ideas of this central idea are presented one by one in the following paragraphs. Always read the introductory paragraph thoughtfully and look for a thesis statement.  Finding the thesis statement is like finding a key to a locked door.  Frequently, however, the thesis, or central idea, is implied or suggested.  Thus, you will have to work harder to figure out what the author wants readers to understand. Use any hints that may shed light on the meaning of the piece: pay attention to the title and any headings and to the opening and closing lines of paragraphs.
In writing the summary, let your reader know the piece that you are summarizing. Identify the title, author and source of the piece. You may want to use this formula:
In "Title of the Piece" (source and date of piece), author shows that: central idea of the piece.  The author supports the main idea by using _____________________ and showing that ______________________________________________________.
Make sure your summary has the following: 
►Proper Citation: The summary begins by citing the title, author, source, and, in the case of a magazine or journal article, the date of publication and the text.
►Thesis Statement: The overall thesis of the text selection is the author’s central theme. There are several aspects to an effective thesis statement:
►Supporting Ideas: The author supports his/her thesis with supporting ideas.  Use the following basic guidelines when summarising supporting ideas:
►Length: The length of a summary depends on how long the original document is. In this case, it should be at least a page in length. 
Steps in Writing a Summary: Initially, summary writing can seem like a challenging task. It requires careful reading and reflective thinking about the article. Most of us, however, tend to skim read without focused reflection, but with time and effort, the steps listed here can help you become an effective summary writer.
